





Hakkimizda

2010 yilindan bugine kadar géstermis oldugu basanlar dogrultusunda
Turkiye'de distribitorlak ve bayilik sistemini gelistirmeye devam eden ve
dinyanin 7 kitasina ihracat yapmak igin yola ¢ikan firmamiz, bugin
hedeflerine ulasma yolunda hizla ilerlemektedir. 8500 m? lik kapali alana
sahip Uretim tesisimiz, Manisa'da 250 personel ile hizmet vermektedir.
UGANTAY Gida San. Ve Tic. A.$. Ocak 2013 itibari ile TARICHO i ve Dig
Tic. AS. Grup firmast ile Urin yelpazesini genisletmeye devam edecektir.
UGANTAY Gida San. Ve Tic. A.$. temel ilkesi; cocuklar mutlu etmek igin
en ok sevdikleri eglencelik oyuncak, sticker ve sekeri bir araya getirerek
en iyiyi ve en kaliteliyi onlara sunmaktir. Gocuklanmizin yizlerinde
tebessim saglamanin yani sira, oyuncaklanmizin egitici ve égretici
icerikli olmasina énem vermekteyiz. Gocuklarimiza sunulan drdinlerin
onlarin gelisimlerine nemli katki sagladigi bilinci ile hareket etmekteyiz.
UGANTAY Gida San. Ve Tic. A.$. olarak; sektoriin énde gelen Zincr, Yerel
ve Ulusal Marketlerine oyuncakii geker Uretimi yapmakta olup, sektor
lideri firmalara private label dretim de gerceklestirmektedir. UGANTAY
Gida San. Ve Tic. A.$. olarak oyuncakli seker Uretimimizin disinda, dzel
noktalar olarak nitelendirdigimiz fast food markalarinin direkt oyuncak
taleplerini de kargilamaktayiz. Oyuncak sektérinde Turkiye'de ihtiyag
duyulan sirdrdlebilir ve gavenli tedarik zincirini olugturan UGANTAY
Gida San. Ve Tic. A.$. irlin gelistirme ve miisteri talepleri dogrultusunda
uluslararasi pazar arastirmalarina ciddi yatinm yapmaktadir. Kiguk
promosyon oyuncaklarda Tarkiye'de lider firmalar arasinda yer almak-
tadrr.

UCANTAY Gida San. Ve Tic. A.$. tlketicinin begenisini ve sadakatini
kazanmig COSBY markas! ile pazar payi her gegen gun biraz daha
gliclenmektedir.

About us

Having been dedicated to export a variety of products to the 7 continents
over the world through a well organized system of distributors and dealers
managed in and from Turkey with numerous achievements scored, since
2010. UGANTAY Gida San. Ve Tic. A.$. (Ugantay Food Industry &Trade, Inc)
goes on taking steps to reach the ultimate corporate goals and objectives.
The production plant occupying a covered area of 8500 square meters in
Manisa and currently deploys 250 employees. UGANTAY Gida San. Ve Tic.
AS. (Ugantay Food Industry & Trade, Inc) has already taken necessary steps
to improve and enlarge the product and service range, beginning from
January 2013, through TARICHO i ve Dig Tic. AS. (Taricho Domestic and
Foreign Trade, Inc) a Group cffiliate. UGANTAY Gida San. Ve Tic. AS.
(Ucantay Food Industry & Trade, Inc) has adopted it is a basic principle to
make the children happier by combining their three favorites, namely toys,
sticker and candies with the premium quality. In addition to providing a smile
on the faces of our children, we attach importance to the educational and
instructional content of our toys.

Ucantay Food Industry & Trade, Inc. as; produces toy candy to leading Chain,
Local and National Markets of the sector and also performs private label
production to industry-leading companies. UGANTAY Gida San. Ve Tic. A.S.
(Ugantay Food Industry & Trade, Inc) is proud of satisfying any direct toy
demands of the fast food companies that are considered to be specific
client.

UGANTAY Gida San. Ve Tic. A.S. (Ucantay Food Industry & Tvrade, Inc) does
not only form a sustainable and reliable supply chain required in Turkey, but
also runs into high volume investments on the international market
researches in line with the product development and customer satisfaction
goals, so that the company gradually an important role in the Turkey market
by promotional toys.

UGANTAY Gida San. Ve Tic. A.§. (Ugantay Food Industry &Trade, Inc) has
secured the customer satisfaction and loyalty and goes on increasing its
market share through it's corporate trademark as COSBY.




Marka Hikayemiz

UGANTAY'IN GELENEKTEN GELECEGE TA§IDI(5I BiR MARKA;
COSBY

Bizim icin Oyuncakli Seker sektdrd, dicier lkelerde faaliyet gdsteren sirketlere kiyaslar gok
doha derin anlamlor ifade ediyor; ¢lnkii tim dinyaya ve ocuklara bu sektord
kazandiran aslinda bizim atalanimizdirt Osmanh imparatoriugunda 14.-15. yézyllardon beri
muhtelif meyveler sekerleme yapiminda kullaniimaktaya. Osmanli Saray Mutfagina bag
Helvahdne-i Hassa Ocadi adi verilen birim sadece geker ve gekerleme Uretimi ile
ilgilenmekteyci. Stinnet ve evilik gibi sebepler nedeniyle yapilan genliklerde, halka yonelik
conak yagmasi ve seker alayi adi verilen torenlerde, seker alayinda sekerden yapiimig
esya, bitki, hayvan figirlerinin halka ve dzellikle cocuklara ikram edilmesi bir gelenede
dontsmustd. Bu gibi téren ve genliklerde yabanci askeri atageler ve elciler de hazr
bulunurdu. Zaten daha sonra Istanbulda gérdlen ve tadilan sert sekerden imal edimig
cesitl figurler Amanya, Hollanda, Belgika ve Fransa'da retilmis, Ozellikle Alman ve
Avusturyali ustalar, 18. Yizylda bu isi Amerika Birlesk Devietlerinde popiler hale
getirmiglerdi. Cam gibi berrak ve seffaf bu sekerden yapiima cicekler, cesitii hayvanlar,
asker, palyaco, Noel baba gibi farkl figirler en gok cocuklarin dikkatini gekmigtir ve bu

nedenle zaman igerisinde bu rin grubu “Clear Toy Candy" olarak animaya baglanmistr.

Osmanli déneminde, ulufe dagitim térenlerinde yenicerilere ve devietin énemli kisilerine
seker ikram edilirci. Dagttian bu gekerlerin, sert ve renkii yapisi ile devieti simgeledig
dUstndldrdd. Bu térende ikram edilen sekerleri yiyen askerler ve memurlar deviete olan
bagliiklormi ve itaatlerini kanitiamig, s6z vermis soylirlardi. Yoz olmayan, cesitli ritdel
veya hareketle yapiimig olon antlogmalor oslinda birer okittir. Bu nedenle, ilgili seker akide
sekeri olarak anilmig ve gnimuze kadar gelmistir. Sarayda yapilan en meghur gekerlem-
enin, rdhat-i halkdm yani ‘bojaz rahatlatan’ ad verilen sekerleme yani nam-1 dider Lokum
oldugu bilinir!

Uluslorarast alanda Oyuncak Seker (Candy Toys) olarak bilinen sektdrlimiz, oldukga kit
bir dneme sahip, dzel bir kategoridir. Dinyada son yilarda yayginlagan AVM kiltdrd
nedeniyle, oyuncakgllar cadde magazaciigindan gekilmiglerdr. Ulkemiz dahil birgok
{ilkede cocuklarin ve onlar sevindirmek isteyen ebeveynlerinin makul fiyatiarla oyuncak-
lara erigim imkani moalesef kaimamigtr, Urdnlerimizin makul raf fiyatianyla sunuluyor
olmasi, gerekse zincir marketler ve geleneksel bakkallar ddhil birgok satis noktasinda
ulagllabilir olmalari nedeniyle, COSBY markasinin oyuncakli geker sektdrinde dstlendidirol
Gok dederlicir.

Turquality Markalagma Programia alinan ilk sektdr markasi olan COSBY binyesinde,
glncel teknolojimizle, devietimizin ve dederli calisanlarmizin destekleriyle birlikte,
Tarkiye'nin dretim dstinlgune sohip oldugu, kuruincir, kuru kaysi gibi organik drlinlerimiz
ile geleneksel Trk lezzetleri olan lokum ve akidle sekeri gibi rinlerimizi ddnya oyuncakl
seker pazanna kazandirmak icin caligiyoruz.

Our Brand Story

A BRAND CARRIED BY UCANTAY FROM TRADITION TO THE
FUTURE; COSBY

The Candy with Toys industry has o much deeper meaning compared to companies
operating in other countries for us because actually our ancestors constituted this sector
to the whole world and children! 14th-15th in the Ottoman Empire various fruits have been
used in confectionery for centuries. The unit called Helvahdne-i Hassa Ocad, affiliated to
the Ottoman Palace Cuising, was only interested with sugar and confectionery
production. During the festivities held for reasons such as circumcision and marriage,
ceremonies called canak yagmosi and seker alayi were held for the people, and it
became atradition to offer sugar, plant and animal figures to the public and especially to
children in the seker alayr. Foreign military attaches and ambassadors were also present
at such ceremonies and festivities. Various figures made of hard candy, which were seen
and tasted in istanbul later, were produced in Germany, the Netherlands, Belgium and
France, especially German and Austrion masters made this work popular in the United
States in the 18th century. Various figures such as flowers, various animals, soldiers,
clowns, and Santa Claus, made of this clear and transparent glass candy, attracted the
attention of children the most, and this product group began to be called “Clear Toy
Candy" over time. During the Ottoman period, candy was offered to the Janissaries and
important figures of the state at the ulufe (tip) distribution ceremonies. These candiies
were thought to symbolize the state with their hard and colorful structure. Soldliers and
officials who ate the candies offered at this ceremony were deemed to have proven their
loyalty and obedience to the state and made a promise. Unwritten agreements made
with various rituals or movements are actually a akit (contract). For this reason, the
related sugar was referred to as akide (contract) sugar and has survived to the present
day. Itis known that the most famous confectionery made in the palaceis rahat-i halkdm,
that is the confectionery called ‘throat reliefer’ or Turkish Delight!
Ourindustry, known internationally as Candy Toys, is a very key and special category. Due
to the shopping mall culture that has become widespread in the world in recent years, toy
shops have withdrawn from street retailing. Unfortunately, in many countries, including
our country, children and their parents who want to please them do not have access to
toys at reasonable prices. The role played by the COSBY brand in the toy candy industryis
invaluable, both because its products are offered at reasonable shelf prices and because
they are accessible at many sales points, including chain markets and traditional grcery
stores.
As the first sector brand included in the Turquality program, COSBY, with our up-to-date
technology, with the support of our state and our valuable employees, we produce our
organic products such as dried figs and dried apricots, which Turkey has the production
superiority, and our products such as Turkish delight and Akide (hard) candy, which are
traditional Turkish delicacies. We are working to bring it to the market.




FirmaHikayemiz OurCompany Story

OYUNCAKLI SEKER SEKTORUNDE YUKSELEN BiR DEGER;
UGANTAY

Bildiginiz Uizere sirketimizin ad, tarihin birgok evresinde, farkir kiltdrlere mensup halklar,
uluslar igin biyik onem tasir. Yaygin olarak bilinen Yunan mitolojisindeki karsiigi Pegasus
olsa do, ondan daha eski olan ve insanlik tarihindeki en uzun destan olan, Kirgiziarin
Manas destaninda da Ugan Taylardan, Atlardan bahsedilmistir. Orta Asya ve Kafkasya'da
Tulpar' olarak bilinen, yidit savascilarin sirdigd, kanatlanyla rizgérdan hizli kogtugu
soylenen efsanevi atlardir bunlar. Atalarimizin inanglarina gére kanatlarini hig kimse
géremez. GUnkd Tulpar kanatlarini yalniz karanlikto, biydk engelleri ve mesafeleri
asarken agar. Dinya ve insanlik olarak, hepimiz zor zamanlardan gegiyoruz. Ticari yogam
agisindan, maliyetleri kontrol edebilmenin, irdnleri dogru fiyatlayabilmenin, msterilerle
olan iliskilerin saglikli yonetilmesinin oldukga glclestigi zamanlardan gegmekteyiz. Evet
karanlik zaman... Yani Tulpar'in zamant. Yani Ugantay'in zamant.. Yani bizlerin zaman.. Her
irimiz bu girketin kahramanlari ve subaylaryiz. 15. Yizyilda Osmanli saray mutfaginda,
sekerleme ustalarinin ahgaptan oyduklan gesitli bitki, hayvan ve insan figirlerindeki
kaliplara doktikleri sekerlerle baslayan ve tim dinyaya bilinen ilk adiyla ‘Oyuncak $eker
olarak yayilan ve gindmdzde Oyuncakli $eker & Candy Toys olarak bilinen sektorde
faaliyet gdstermekteyiz. Ugantay Gida A.S. olarak, sahip oldugumuz tarihsel biling geregi
(lkemizdeki pazar liderligimizi kiiresel hale getirmek, diinya genelinde sektdr lideri olmak,
atalarimiza kargl hem boynumuzun borcu hem de temel hedefimizdir!

Amaclarimiz
Mission

UGANTAY Gida San. Ve Tic. AS. olarak ilkeleri, dederleri, calisanlonyla strddrlebilir ig
modelleri geligtirmek; yenilikgi Grinler tretip pazarlamak; Candy Toys ve Eglencelik Urin
sektordndeki gucli markalanyla Tarkiyedeki pazar liderligini Ortododu ve Balkanlara
tasimak ile Danya'da ilk tg firma orasinda yer almok.

As UGANTAY Food Industry to develop sustainable business models with its principles,
values and employees; producing and marketing innovative products; To be among the
top three companies in the world by carrying the market leadership in Turkey to the Middle
East and the Balkans with its strong brands in the Candy Toys and Amusement Products
sector,

A RISING VALUE IN THE CANDY WITH TOYS INDUSTRY
UGANTAY;

As you know, the name of our company is of great importance for peoples and nations
belonging to different cultures at many stages of history. Although its counterpart in the
widely known Greek mythology is Pegasus, Flying Colts and Horses are also mentioned in
the Kyrgyz Manas epic, which is older than it and is the longest epic in human history.
Known as “Tulpar” in Central Asia and the Caucasus, these are legendary horses that are
said to be ridden by valiant warriors and run faster than the wind with their wings.
According to the beliefs of our ancestors, no one can see their wings. Because ‘“Tulpar”
spreads its wings only in the dark, overcoming great obstacles and distances. As the world
and humanity, we are all going through difficult times. In terms of commercial life, we are
passing through times when it is very difficult to control costs, price products correctly,
and manage relationships with customers in a healthy way. Yes, it's dark time.. So it's
Tulpar's time. So Ugantay's time... So our time... Each of us is the warriors and officers of this
company.We operate in the industry known today as Toy Candy & Candy Toys, which
started with the candies poured into molds of various plant, animal and human figures
carved by confectionery masters in the Ottoman palace kitchen in the 15th century and
spread to the whole world as ‘Toy Candy'. Ugantay Food Inc. As our company, it is our duty
and our main goal to make our market leadership in our country global, to be the sector
leader around the world, due to the historical awareness we have!

Hedeflerimiz
Vision

UGANTAY Gida San. Ve Tic. AS. olarak kurulusunun temelindeki geleneksel ncili,
yeniikei- tasarimar, gelistirilen rdnleri ve her yerden ulagilabilir mutiulugu, basta
Gocuklarin zihinsel gelisimi, karakter olusumu olmak tzere herkese sunmak; gelecekte bu

degjerleri kiiresel yayginliga ulogtirmay! atalarimiza karg! hem bir bor¢ hem de sorumluluk
olarak gormek.

As Ucantay Food Industry, the knowledge we have acquired from our ancestors, to
develop fun and innovative products that will benefit children's mental and physical
development, as well as their character formation, and to increase the global awareness
of the Cosby brand.



COSBY MARKALI
URUNLER NEREDE
KONUMLANDIRILMALI?

Marketlerde satisa sunulan drdinler, “muhafaza edilme kosullari”, “tiiketim
aliskanliklarina” ve “drtin dzelliklerine bagli olarak dedisen satis hizi oranlar”
gibi cesit ve kategorilere gére ayrilarak, farkli raflarda teshir ediliyorlar.
Muhafoza edilme kosullarina gére kategori ayriminda, kuru gida ve bakliyat
drdinleri ile serin tutulmasi gereken yogurt, peynir gibi Urdnleri érnek gostere-
biliriz; bilindigji Uzere bu Uriinler ayni bélimde sergilenemiyor. Gok daha
soguk ortamda saklanmasi gereken dondurmalar ile isitilarak tiiketimesi
gereken cesitli donuk Urdnler de, so§utucu dolaplarda yogurt ve peynir gibi
drdnlerin yaninda degil, derin dondurucularda teshir ediliyor. Tiketim
aliskanliklarina gére teshir edilen en temel Urlnlerden birisi, glinliik olarak
tiiketilen ekmektir. E§er marketin metrekaresi kiicikse ve ayni kapidan
giris-cikis yapiliyorsa, perakende stratejisinin bir geredi olarak, ekmek
dolabinin magaza igerisinde mimkin olan en uzak késesinde konumlandiril-
mas! gerekir. Ekmek almaya giderken ve kasaya yénelirken tiketicinin farkli
cesitteki baska Uranleri gérmesine imkan verilmelidir. E§er magaza metreka-
resi daha buyukse, giris ve cikis kapilar ayriysa, bu durumda ekmek dolabi
giris kapisina mimkiin oldugunca yakin konumlandirimalidir. Bu sayede,
ekmek alan tiketici, kasa ¢ikisina kadar dider biitdn drdnleri gérebilir. Tanzim
ve teshir ilkelerinin temel manti§i, genel olarak tiiketicilerin “aligveris listesine
girmeyen” gordigt an satin alma karar verebilecedi drdnleri, yas, cinsiyet
gibi farkh dzellikleri ile hedeflenmig olan kitlesinin géz hizasinda dogru sekilde
sergileyebilmektir.

Cosby markall Urdnler, bilindigi Uzere kugik yastaki tuketicilerimize hitap
etmektedir; haftalik ev ve aile ihtiyaglar dogrultusunda hazirlanan aliveris
listelerinde genellikle yer almaz. Ancak markete dogal olarak ebeveyni ile
gelen kicuk tiiketicilerimizin ilgilerini gekerler. Eger hemen giriste bir yere
konumlandinilirsa, “magaza icerisinde rahat aligveris yapmak isteyen
ebeveynler’, cocuklarinin hemen dikkatini ¢eken oyuncakli Grdinleri ellerine
alip magoza icerisinde oynamalarina genellikle karismazlar. Fakat bu durum,
drdnlerin satin alma olmadan strekli farkli raflara tasinmasina, oyuncakl
urtin ve ambalajlarinin deforme edilmesine ve son tiketim tarihini ge¢medidi
halde iade oranlarinin artmasina sebep olur.

lade oranlarinin éniine gegmek ve kasa gikiglarini artirmak igin, Cosby
markali Grdnleri ve teshir stantlarini, ekmek dolabmin aksine, deme noktasi-
na & kasa gikisina yakin konumlandirmak gereklidir.

WHERE SHOULD COSBY
BRANDED PRODUCTS
BEPLACED?

Products offered for sale in markets are displayed on different shelves based
on categories such as “storage conditions,” “consumption habits,” and “sales
speed rates that vary depending on product characteristics.” For example, in
categorization based on storage conditions, we can cite dry food and
legumes versus products like yogurt and cheese, which need to be kept cool;
as is well known, these products cannot be displayed in the same section. Ice
creams, which need to be stored at much colder temperatures, and various
frozen products that need to be heated before consumption, are displayed in
deep freezers, not in the cooling cabinets alongside yogurt and cheese.

One of the most basic products displayed based on consumption habits is
bread, which is consumed daily. If the market is smalll in size and has a single
entrance and exit, the bread cabinet should be positioned as far as possible
from the entrance as a retail strategy. This ensures that consumers encoun-
ter various other products while heading to get bread and on their way to the
checkout counter. If the market is larger in size and has separate entry and
exit points, in this case, the bread cabinet should be placed as close as
possible to the entrance. This way, consumers buying bread can see all other
products on their way to the checkout.

The fundamental logic of display and merchandising principles is to strategi-
cally display products in a way that appeals to the target audience, consid-
ering characteristics such as age and gender, and to position them at eye
level where they can make a purchase decision when seen—

especially products that are not included in the consumer’s shopping list.

As is known, Cosby-branded products appeal to younger consumers and are
generally notincluded in shopping lists prepared based on weekly household
and family needs. However, they naturally attract the attention of young
consumers who come to the market with their parents. If placed near the
entrance, parents who want to shop comfortably inside the store usually do
not interfere with their children picking up toy-like products and playing with
them in the store. However, this situation can lead to products being moved
to different shelves without purchase, deformation of toy-like products and
packaging, and an increase in return rates despite the products not exceed-
ing their expiration date.

To prevent return rates and increase checkout purchases, Cosby - branded
products and display stands should be positioned near the checkout
counters & exit points, unlike the bread cabinet.



WO SOLLTEN COSBY~-
MARKENPRODUKTE
PLATZIERT WERDEN?

Produkte in Supermdrkten werden je nach Lagerbedingungen, Konsumge-
wohnheiten und Produktspezifikationen in verschiedene Kategorien eingeteilt
und auf entsprechenden Regalen ausgestellt. Zum Beispiel werden Trocken-
waren und Hilsenfrichte sowie Produkte, die gekihlt werden mUssen, wie
Joghurt und Kase, in separaten Bereichen aufbewahrt, da sie unterschiedli-
che Lagerbedingungen erfordern. Auch Produkte, die tiefgefroren aufbewahrt
werden mussen, wie Eiscreme und tiefgekihlte Lebensmittel, werden nicht
zusammen mit Joghurt und Kdse in Kihlregalen, sondern in Tiefkiihlschréink-
en ausgestellt.

Ein weiteres Beispiel fir eine kategorieabhdngige Ausstellung ist das Brot.
Wenn der Supermarkt klein ist und nur einen Eingang und Ausgang hat, sollte
das Brotregal in der entferntesten Ecke des Geschdfts aufgestellt werden. Auf
diese Weise hat der Kunde, der zum Brot geht, die Moglichkeit, andere
Produkte zu sehen. In einem groReren Geschdft, bei dem der Eingang und der
Ausgang separat sind, sollte das Brotregal nahe am Eingang platziert
werden, damit der Kunde beim Kauf von Brot alle anderen Produkte im
Geschdft sehen kann.

Das grundlegende Ziel von Regalanordnung und Produktplatzierung ist es,
Produkte, die nicht auf der Einkaufsliste der Kunden stehen, aber durch
Sichtkontakt einen spontanen Kauf auslésen kénnten, auf Augenhdhe und
gezielt nach Alters- und Geschlechtsmerkmalen der Zielgruppe zu présentie-
ren. Cosby - Produkte richten sich hauptséchlich an jingere Konsumenten
und sind in der Regel nicht Teil der wochentlichen Einkaufslisten. Sie kénnen
jedoch das Interesse von Kindern wecken, die mit ihren Eltern einkaufen.
Wenn diese Produkte direkt am Eingang platziert werden, ziehen sie die
Aufmerksamkeit der Kinder auf sich, sodass die Eltern in der Regel keine
Einwdnde haben, wenn ihre Kinder damit spielen, wahrend sie im Geschdft
sind.

Dies fihrt jedoch dazu, dass die Produkte ohne Kaufabsicht héufig von einem
Regal ins andere verschoben werden, die Verpackungen beschédigt werden
und die Riickgabequote trotz untiberschreiteter Haltbarkeitsdaten steigt. Um
Ruckgaben zu vermeiden und den Umsatz zu steigern, sollten Cosby -
Produkte und ihre Ausstellungsstdnde nicht in der Néhe des Eingangs,
sondern in der Ndhe der Kasse und des Ausgangs positioniert werden. So
kénnen die Eltern beim Einkaufen die Produkte, die das Interesse ihrer Kinder
wecken, leichter kaufen.

GDZIEPOWINNYBYC
UMIESZCZANE PRODUKTY
MARKICOSBY?

Produkty w sklepach sq prezentowane na réznych pétkach, w zaleznosci od
takich czynnikow jak warunki przechowywania, nawyki konsumpcyjne oraz
wiaSciwosci produktéw. Na przykiad produkty suche i rodliny strgczkowe oraz
artykuty, ktére muszq by¢ przechowywane w chiodnych warunkach, takie jak
jogurt i ser, sq wystawiane w roznych czesciach sklepu, poniewaz wymagajq
odmiennych warunkéw przechowywania. Rdwniez produkty, ktore muszq by¢
przechowywane w bardzo niskich temperaturach, takie jak lody i mrozonki, sq
prezentowane w zamrazarkach, a nie obok jogurtéw i serow w lodéwkach.

Kolejnym przyktadem wystawienia produktéw wedtug nawykéw konsumpcy-
jnych jest chleb. Jesli sklep jest maty i ma tylko jedno wejscie i wyjscie,
pieczywo powinno by¢ umieszczone w najdalszym rogu sklepu. Dzigki temu
klienci, idgc po chleb, majg mozliwos¢ zobaczenia innych produktow. W
wigkszym sklepie, gdzie wejscie i wyjscie sq oddzielne, regat z chlebem
powinien znajdowa¢ sig blisko wejécia, aby Klienci, kupujgc chleb, mogi
zobaczy¢ wszystkie inne produkty w sklepie.

Podstawowq zasadq aranzacji i ekspozycji produktow jest to, aby produkty,
ktore nie znajdujg sie na liscie zakupow konsumentow, ale mogq zosta¢
spontanicznie kupione, byly odpowiednio wyeksponowane na wysokosci
wzroku, dostosowane do cech demograficznych, takich jok wiek i ptec.
Produkty marki Cosby skierowane sq gtownie do mtodszych konsumentow i
zazwyczaj nie znajdujq sie na listach zakupow, ktére przygotowujq rodziny na
caty tydzien. Jednak dzieci, ktore przychodzq do sklepu z rodzicami, mogq
zwroci¢ uwage na te produkty. Jesli bedg one umieszczone bezposrednio
przy wejsciu, mogq przyciggng¢ uwage dzieci, a rodzice zazwyczaj nie bedg
protestowa¢, gdy ich dzieci bedq sie nimi bawi¢ podczas zakupow.

Jednakze prowadzi to do sytuacii, w ktorej produkty sq czesto przenoszone z
jednej potki na drugq bez zakupu, ich opakowania ulegajg uszkodzeniu, a
wskaznik zwrotow roénie, mimo ze produkty nie przekroczyly daty waznosci.
Aby zmniejszy¢ liczbe zwrotow i zwigkszy¢ sprzedaz, produkty marki Cosby i
ich ekspozytory powinny by¢ umieszczone nie przy wejsciu, ale w poblizu
punktu kasowego i wyjécia. W ten sposéb rodzice, robigc zakupy, mogg
tatwiej kupic te produkty, ktére przyciggajq uwage ich dzieci.
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Kalite Belgelerimiz
Quality Certificates
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Ceadcate of Approval

CERTIFICATE
OF COMFORMITY

UCANTAY GIDA SAN VE TIC AS

Oour toys have undergone quality standard testing in compliance with EN71,
EN71-1, EN71-2, EN71-3, Benzene, and PAH regulations.

|
‘f”" i

Happy :
Workplaco

TURKIYE
024




Medyada Biz

We are in the Media

Yenilenen enerjimiz ve Gretkenligimizi
artirarak musterilerimize daha iyi hizmet

sunmak igin haziriz. READ THE NEWS

We are ready to serve our customers better by
renewing our energy and increasing our
productivity.

Yunus Gida, Kelebelek Gida ve Rizgar Gida'ya
Ucantay firmamizi ziyaret ettikleriicin her
birine tesekkiirlerimizi sunariz.

We extend our thanks to Yunus Gida,
Kelebelek Gida, and Riizgar Gida for visiting
our company, Ucantay.

COSBY GES PROJESI

READ THE NEWS

COSBY SPP PROJECT
(solar Power Plant Project)

Ucantay Gida Tiirkiye'nin En Mutlu isyerleri

Arasinda READ THE NEWS

Ucantay Gida is Among Turkey’s Happiest
Workplaces




Medyada Biz

We are in the Media

Tirkiye'nin En Mutlu igyerleri Listesinde
Ucantay Gida A.S.

READ THE NEWS

Ucantay Gida A.S. on Turkey’s Happiest
Workplaces List

Cosby Oyuncakli $Seker sektériinin ilk ve tek

“Mutlu igyeri” olarak tescillendi!

Cosby was certified as the first and only
“Happy Workplace” in the toy candy industry!

REN-THEPARI Ucantay Olarak 15. Yilimizi Biiyiik Bir Gururla

Kutladik!
«:‘.b ' f ,’ :

As Ucantay, we proudly celebrated our 15th
anniversary!

2024 Y1l Ugantay i¢in Degisimin ve Geligimin

The year 2024 has been a year of change and
growth for Ucantay.




FUN EGG
SERIES




Fun Egg Series Fun Serisi

COSBY FUN BOY

Urain Kodu
Product Code 16018004

PHOTO!

Kutu ici
In The Box 24

Display Koli ici
Display In Box

Net Agirlik
Net Weight

1,920 kg

Brat Agirlik

Gross Weight 4,458 kg

Hacim m?

Volume m3 0,031

COSBY FUN GIRL

UrGin Kodu
Product Code 16018062

PHOTOS ‘
: : Kutu Igi va

e O, e N In The Box

e

Display Koli igi
Display In Box

Net Agirlik

Net Weight 1,920 kg

Brat Agirlik

Gross Weight 4,458 kg

Hacim m?

Volume m? 0,031




Fun Egg Series Fun Serisi

COSBY FUN GIRL & BOY MIX

Urain Kodu
Product Code 16018060

PHOTO!

Kutu ici
In The Box o

Display Koli igi
Display In Box

Net Agirlik
Net Weight

1,920 kg

Brat Agirlik

Gross Weight SHANE

Hacim m?

Volume m? 0,031

COSBY FUN BOX

Uriin Kodu 16019017
Product Code

PHOTOS : _
O A0 i S, In The Box
e &

Display Koli igi
Display In Box

Kutu igi 16

Net Agirlik
Net Weight

Brat Agirlik
Gross Weight

Hacim m?
Volume m?




Fun Egg Series Fun Serisi

" COSBY FUN GOLD EGG

Urtin Kodu
Product Code [SolZS8

Kutu ici
In The Box 2

Display Koli igi
Display In Box

Net Agirlik
Net Weight

1,920 kg

Brat Agirlik

Gross Weight dEBIE

Hacim m?

Volume m? 0,03

COSBY FUN GOLD EGG

UrGin Kodu
Product Code 16017380

PHOTOS

o A g ' } In The Box

Kutu igi

Display Koli igi
Display In Box

Net Agirlik
Net Weight

Brat Agirlik
Gross Weight

Hacim m?
Volume m?®







Egg Series Yumurta Serisi

COSBY HEART EGG

Urin Kodu
Product Code 16018384

Kutu igi 12
In The Box

Display Koli igi
Display In Box

Net Agirhk

Net Weight LG

Brut Agirlik

Gross Weight &3kg

Hacim m?

Volume m? gn610

COSBY SURPRISE BALL

Urtin Kodu
Product Code UElizleiag

PHOTOS
[=1% WE - i 7 - In The Box 28

Display Koli igi
Display In Box

Kutu igi

Net Agirhk
Net Weight

0,72 kg

Brat Agirlik
Gross Weight

6,888 kg

Hacim m?®

Volume m? 0,065




Egg Series Yumurta Serisi

COSBY CRYSTALEGG

Uriin Kodu
Product Code 16017706

PHOTOS

Kutu igi .
In The Box

Display Koli igi
Display In Box

Net Agirlik
Net Weight

0,648 kg

Brat Agirhk
Gross Weight

7,15 kg

Hacim m?

Volume m? 0,074

COSBY SURPRISE EGG

Uriin Kodu
Product Code 16017780

PHOTOS

Kutu igi ”
In The Box

Display Koli igi
Display In Box

Net Agirlik
Net Weight

0,672 kg

Brut Agirlik
Gross Weight

3,8 kg

Hacim m?

Volume m? 0,075




Egg Series Yumurta Serisi

COSBY BIG SURPRISE EGG

Urtin Kodu
Product Code 160288

Kutu ici
In The Box

Display Koli igi
Display In Box

Net Agirlik

Net Weight sl

Brut Agirlik

Gross Weight 220Uk

Hacim m?

Volume m? 0,052

COSBY CAPSULE TOYS

UrGin Kodu
Product Code 16018094

Kutu igi
In The Box Y

Display Koli ici
Display In Box

Net Agirlik

Net Weight UI80Kg

Brat Agirlik

Gross Weight 1.2051kg

Hacim m?

Volume m?® Lo




Egg Series Yumurta Serisi

COSBY BIG DINO EGG

Urtin Kodu
Product Code 16017750

Kutu igi
In The Box

Display Koli ici
Display In Box

Net Agirlik

Net Weight 0,384 kg

Brat Agirlik
Gross Weight

4,700 kg

Hacim m?

Volume m? 0,0410

COSBY BIG DINO EGG

Uran Kodu
Product Code 16017767

Kutu Igi
In The Box

Display Koli i¢i
Display In Box

Net Agirlik

Net Weight 0,384 kg

Brat Agirlik

Gross Weight 4,700 kg

Hacim m?

Volume m3 0,0410




Egg Series Yumurta Serisi

COSBY WOODEN CANDY TOYS

Urtin Kodu
Product Code 16019717

Kutu igi
In The Box B

Display Koli ici
Display In Box

Net Agirlik
Net Weight

0,648 kg

Brat Agirlik
Gross Weight

6,75 kg

Hacim m?

Volume m?® 0126







12
DIFFERENT

Big Mix Big Mix

COSBY BIG MIX 1

Uriin Kodu

Praslie: Coil 16012837- 16012838

Kutu igi
In The Box E
Display Koli igi a
Display In Box
Net Agirlik
Net Weight 020849
Brat Agirlik
Gross Weight 48kg

i 3
Hacim m 0,063

Volume m?

*Regarding the stock levels, the product quantities may show some variations.

12
DIFFERENT

> COSBY BIG MIX 1

Urain Kodu _
Proiee ot 16012839- 16012840
Kutu igi

In The Box )2
Display Koli igi 4
Display In Box

Net Agirlik

Net Weight AL
Brat Agirlik

Gross Weight 48 kg
Hacim m3

Volume m?® e

*Regarding the stock levels, the product quantities may show some variations.



12
DIFFERENT

12
DIFFERENT

Big Mix Big Mix

COSBY BIG MIX 1

Urain Kodu

P it Cerls 16012837- 16012838
Kutu igi

In The Box E
Display Koli igi a
Display In Box

Net Agirlik

Net Weight 020849
Brat Agirlik

Gross Weight 48kg
Hacim m?

Volume m? LI

P cosey BIG MIXT

Uran Kodu

proie e 16012839- 16012840

Kutu igi

In The Box 12
Display Koli igi 4
Display In Box

Net Agirlik

Net Weight AL
Brat Agirlik

Gross Weight 48 kg
Hacim m3

Volume m? Ll

*Regarding the stock levels, the product quantities may show some variations.

12



Big Mix Big Mix

12
DIFFERENT

COSBY BIG MIX 1

Uran Kodu

Pl Gl 16012837- 16012838
Kutu igi

In The Box 12
Display Koli igi a
Display In Box

Net Agirlik

Net Weight 0:288 K9
Brat Agirhk

Gross Weight 48kg
Hacim m?

Volume m? O0=8

*Regarding the stock levels, the product quantities may show some variations.

12
DIFFERENT
TOYS

COSBY BIG MIX 1

Uran Kodu _
Proale e ote 16012839- 16012840
Kutu igi 12

In The Box

Display Koli igi a
Display In Box

Net Agirhk

Net Weight LAl
Brat Agirhk

Gross Weight Al
Hacim m?

Volume m? goes

*Regarding the stock levels, the product quantities may show some variations.

13



12
DIFFERENT

12
DIFFERENT

W

Big Mix Big Mix

COSBY BIG MIX 1

Urain Kodu

P it Cerls 16012837~ 16012838
Kutu igi

In The Box E
Display Koli igi a
Display In Box

Net Agirlik

Net Weight 020849
Brat Agirlik

Gross Weight 48kg
Hacim m?

Volume m? L

P cosey BIG MIXT

Urain Kodu

proe e 16012839- 16012840

Kutu igi

In The Box )2
Display Koli igi 4
Display In Box

Net Agirlik

Net Weight AL
Brat Agirlik

Gross Weight 48 kg
Hacim m3

Volume m? e

*Regarding the stock levels, the product quantities may show some variations.

14



Big Mix Big Mix

12
DIFFERENT

COSBY BIG MIX 1

Urain Kodu

Pl Cerls 16012837- 16012838
Kutu igi

In The Box E
Display Koli igi a
Display In Box

Net Agirlik

Net Weight 020849
Brat Agirlik

Gross Weight 48kg
Hacim m?

Volume m? L

*Regarding the stock levels, the product quantities may show some variations.

12
DIFFERENT

P cosey BIGMIXT

Urain Kodu _
Proiee ot 16012839- 16012840
Kutu igi

In The Box 12
Display Koli igi 4
Display In Box

Net Agirlik

Net Weight LA
Brat Agirlik

Gross Weight 48 kg
Hacim m3

Volume m? Ll

*Regarding the stock levels, the product quantities may show some variations.



Big Mix Big Mix

12
DIFFERENT

COSBY BIG MIX 1

Urain Kodu

Pl Cerls 16012837- 16012838
Kutu igi

In The Box E
Display Koli igi a
Display In Box

Net Agirlik

Net Weight 020849
Brat Agirlik

Gross Weight 48kg
Hacim m?

Volume m? e

12
DIFFERENT

e

uCt

o /
COSBY BIG MIX 1

Urain Kodu _
Proiee ot 16012839- 16012840
Kutu igi

In The Box 12
Display Koli igi 4
Display In Box

Net Agirlik

Net Weight LA
Brat Agirlik

Gross Weight 48 kg
Hacim m3

Volume m? Ll

*Regarding the stock levels, the product quantities may show some variations.

16



Big Mix Big Mix

12
DIFFERENT

COSBY BIG MIX 1

Urain Kodu

P it Cerls 16012837- 16012838
Kutu igi

In The Box E
Display Koli igi a
Display In Box

Net Agirlik

Net Weight 020849
Brat Agirlik

Gross Weight 48kg
Hacim m?

Volume m? e

*Regarding the stock levels, the product quantities may show some variations.

12
DIFFERENT

T cosey BIG MIXT

Uran Kodu _
Proiee ot 16012839- 16012840
Kutu igi

In The Box 12
Display Koli igi 4
Display In Box

Net Agirlik

Net Weight AL
Brat Agirlik

Gross Weight 48 kg
Hacim m3

Volume m? Ll

*Regarding the stock levels, the product quantities may show some variations.

17



12
DIFFERENT

12
DIFFERENT

18

Big Mix Big Mix

COSBY BIG MIX 1

Urtin Kodu

Product Code 16017325
Kutu igi "

In The Box

Display Koli igi A
Display In Box

Net Agirlik

Net Weight 0,204 kg
Brat Agirlik

Gross Weight 4,8 kg
Hacim m?

Volume m? 0,063

e

uCt

o /
COSBY BIG MIX 2

Urtin Kodu

Product Code 16017325
Kutu igi

In The Box 12
Display Koli igi "
Display In Box

Net Agirlik

Net Weight 0,204 kg
Brat Agirhk

Gross Weight 4,8 kg
Hacim m?

Volume m? 0,063

*Regarding the stock levels, the product quantities may show some variations.



Big Mix Big Mix

12
DIFFERENT

COSBY BIG MIX 2

Uriin Kodu B
Product Code 16012837- 16012838
Kutu igi

In The Box e
Display Koli igi 4
Display In Box

Net Agirlik

Net Weight 0:20849
Brat Agirlik

Gross Weight 48kg
Hacim m?

Volume m? e

*Regarding the stock levels, the product quantities may show some variations.

12
DIFFERENT

COSBY BIG MIX 2

Urain Kodu B
Proiee ot 16012839- 16012840
Kutu igi

In The Box 12
Display Koli igi 4
Display In Box

Net Agirlik

Net Weight HALg]
Brat Agirlik

Gross Weight 48 kg
Hacim m3

Volume m? Ll

*Regarding the stock levels, the product quantities may show some variations.

19



12
DIFFERENT

12
DIFFERENT

Big Mix Big Mix

COSBY BIG MIX 2

Uriin Kodu _
Product Code 16012837- 16012838
Kutu igi

In The Box e
Display Koli igi a
Display In Box

Net Agirlik

Net Weight 0:20849
Brat Agirlik

Gross Weight 48kg
Hacim m?

Volume m? e

1 Mg COSBY BIG MIX 2

Urain Kodu B
Proiee ot 16012839- 16012840
Kutu igi

In The Box 12
Display Koli igi 4
Display In Box

Net Agirlik

Net Weight HALg]
Brat Agirlik

Gross Weight 48 kg
Hacim m3

Volume m? Ll

*Regarding the stock levels, the product quantities may show some variations.

20



Big Mix Big Mix

12
DIFFERENT

COSBY BIG MIX 2

Uriin Kodu B
Product Code 16012837- 16012838
Kutu igi

In The Box e
Display Koli igi 4
Display In Box

Net Agirlik

Net Weight 0:20849
Brat Agirlik

Gross Weight 48kg
Hacim m?

Volume m? e

*Regarding the stock levels, the product quantities may show some variations.

12
DIFFERENT
\2

RS

()
P coseyBIGMIX 2

’ ,_\_t A
: % Urtn Kodu _
| Proiee ot 16012839~ 16012840
g b
P Kutu igi
o 12

In The Box
Display Koli igi 4
Display In Box
Net Agirlik
Net Weight b
Brat Agirlik
Gross Weight 4.8 kg
Hacim m3
Volume m? 0,063

*Regarding the stock levels, the product quantities may show some variations.

2]



Big Mix Big Mix

12
DIFFERENT

COSBY BIG MIX 3

Uriin Kodu i
Product Code 16012837 - 16012838
Kutu igi

In The Box e
Display Koli igi 4
Display In Box

Net Agirlik

Net Weight 0:20849
Brat Agirlik

Gross Weight 48kg
Hacim m?

Volume m? LI

*Regarding the stock levels, the product quantities may show some variations.

12
DIFFERENT

wett

A
P coseyBIGMIX3

PHOTO!
. Uran Kodu _

Proiee ot 16012839 - 16012840
Kutu igi
In The Box 12
Display Koli igi 4
Display In Box
Net Agirlik
Net Weight ALl
Brat Agirlik
Gross Weight 48 kg
Hacim m3
Volume m? Ll

*Regarding the stock levels, the product quantities may show some variations.

22



12
DIFFERENT

TOYS

Big Mix Big Mix

COSBY BIG MIX 3

PHOTOS

Uriin Kodu

=5 :.EQ Product Code 16012837 - 16012838
L .

£ Kutu igi 12
In The Box
Display Koli igi 4
Display In Box
Net Agirlik
Net Weight AL
Brat Agirlik
Gross Weight 48kg
Hacim m?
Volume m? L

12
DIFFERENT

wedt

RO®
g

COSBY BIGMIX 3

PHOTOS
SREREE

Urain Kodu
Product Code

16012839 - 16012840

Kutu igi

Volume m?

In The Box 12
Display Koli igi 4
Display In Box
Net Agirlik
Net Weight LA
Brat Agirlik
Gross Weight 48 kg

i 3
Hacim m 0,063

*Regarding the stock levels, the product quantities may show some variations.

23




OUR TOY
VARIETY




>
A
2
S
S
>
L
e
S
@)
AN
E
3
O
o
O
~
S
o
S
>
o)




>
A
2
S
S
>
L
e
S
@)
AN
E
3
O
o
O
~
S
o
S
>
o)




>
A
2
S
S
>
L
e
S
@)
AN
E
3
O
o
O
~
S
o
S
>
o)




>
,—
Q0
5
S
)
~
L -
S
(@)
N
£
3
(7,3}
o
On
~
o
0
S
IS
o




.m, Hm'_l-_.llﬁi ,n ? /w.__i = \15
2 e vname T @-' e @, we
o ..

- -

s [9d s
(73]

0

Sivcem Nab wm b =
’ iy .







>
A
2
S
S
>
L
e
S
@)
AN
E
3
O
o
O
~
S
o
S
>
o)




BOX
CATEGORY




Box Category Kutu Kategorisi

COSBY BOX-DRAGEE

Urain Kodu
Product Code 16012819

PHOTOS

Kutu ici
In The Box 24

Display Koli ici
Display In Box

Net Agirlik
Net Weight

0,48 kg

Brut Agirlik

Gross Weight 1,879 kg

Hacim m?®

Volume m? 0,0097




DRAGEE
CHOCOLATE




Dragee Chocolate Cikolata Draje

COSBY BON CHOCOLATE DRAGEE

Uriin Kodu
Product Code 16018396

PHOTOS

Kutu ici
In The Box

Display Koli igi
Display In Box

Net Agirhk
Net Weight

Brat Agirhk
Gross Weight

Hacim m?
Volume m?

COSBY BON COCOA DRAGEE

Urtin Kodu
Product Code 16017640

Kutu igi
In The Box =

Display Koli igi 12
Display In Box

Net Agirhk
Net Weight

PHOTOS iy W ; 4 Brat Agirlik
- - W l Gross Weight

4,320 kg

6,600 kg

Hacim m?

Volume m?® 0,026




Dragee Chocolate Cikolata Draje

COSBY UMBRELLA CHOCOLATE

Urtin Kodu
Product Code 16082

Kutu ici
In The Box &Y

Display Koli i¢i
Display In Box

Net Agirlik
Net Weight

PHOTOS (= = 8 T Brat Agiriik
- - EA Gross Weight

2,40 kg

3,360 kg

Hacim m?

Volume m? 0,0206

COSBY UMBRELLA COMPOUND
CHOCOLATE AND CRUNCH

Urtin Kodu
Product Code 16017118

Kutu igi
In The Box Lo

Display Koli ici
Display In Box

Net Agirhk
Net Weight

PHOTOS ,r : o B 1\ Briit Agirlik
X EA Gross Weight

2,40 kg

3,360 kg

Hacim m?®

Volume m? 00205




PHOTOS

(806)(100 G) (120 6)

PHOTOS

CHisBY

.
Peanuis
; AL

ﬁ-uﬂﬂ i3

Dragee Chocolate Cikolata Draje

COSBY BON MULTIPACK

Urtin Kodu
Product Code 16018208

Kutu igi 12
In The Box

Display Koli igi
Display In Box

Net Agirlik

Net Weight 0,972 kg

Brat Agirlik

Gross Weight o2t

Hacim m?®

Volume m? Qa7S

COSBY PEANUT DRAJE

Uriin Kodu
Product Code 16019802

Kutu igi 12
In The Box

Display Koli igi

Display In Box L

(806) (100 ) (120 6)

Negggirhk 0,96 kg 120 kg 1,44 kg

Net Weight

Brat Agirlik

Gross Weight ~ ¥52kg 176 kg 2,00kg

Hacim m?

Volume m? 0,0143




Dragee Chocolate Cikolata Draje

CHOCOLATE STONES- 1000 G

Uriin Kodu

Product Code 16017835

Kutu igi
In The Box

Display Koli igi
Display In Box

Net Agirlik 6,00 kg

Net Weight

Brat Agirlik
Gross Weight

6,45 kg

Hacim m?
Volume m?

0,0122 kg

CHOCOLATE COVERED
CHICKPEAS-1000 G

CHOCOLATE COVERED
PEANUT-1000 G

CHOCOLATE COVERED
COFFEE-1000 G

CHOCOLATE COVERED
ORANGE PEEL-1000 G

CHOCOLATE COVERED
JELLY-1000 G

CHOCOLATE COVERED
RAISIN-1000 G

16017829

16017823

16017833

16017837

16017839

16017831

6,00 kg

6,00 kg

6,00 kg

6,00 kg

6,00 kg

6,00 kg

6,45 kg

6,45 kg

6,45 kg

6,45 kg

6,45 kg

6,45 kg

0,0122 kg

0,0122 kg

0,0122 kg

0,0122 kg

0,0122 kg

0,0122 kg




OUR STAND
PRODUCTS




COSBY UMBRELLA CHOCOLATE

Uriin Kodu

Product Code 160,22

Kutu igi
In The Box

Display Koli igi
Display In Box

Net Agirlik

Net Weight AL

Brut Agirhik
Gross Weight

3,360 kg

Hacim m?

Volume m? 01206

COSBY BON HANGING STAND

Urtin Kodu

Product Code LR

Kutu ici
In The Box

Display Koli igi
Display In Box

Net Agirhk

Net Weight LRES LG

Brut Agirlik
Gross Weight

2,854 kg

Hacim m?

Volume m? 0,0137




our Stand Products Uriin Standlarimiz

COSBY TOYS STAND - 75 PCS

Uriin Kodu
Product Code 16019618

Kutu igi
In The Box U

Display Koli igi
Display In Box

Net Agirlik
Net Weight

PHOTOS ¥ G Brat Agirlik
Gross Weight

0,375 kg

10,675 kg

Hacim m?

Volume m? 017

COSBY TOYS STAND - 105 PCS

Uriin Kodu
Product Code 16019586

Kutu igi
In The Box ek

Display Koli igi
Display In Box

Net Agirhk
Net Weight

PHOTOS SR Brit Agirhk
Gross Weight

0,525 kg

14,27 kg

Hacim m?

Volume m? 0,208




our Stand Products Uriin Standlarimiz

COSBY TOYS STAND - 160 PCS

Uriin Kodu
Product Code 16019678

Kutu igi
In The Box e8

Display Koli igi
Display In Box

Net Agirhik
Net Weight

Brut Agirhk
Gross Weight

Hacim m?
Volume m?

COSBY CAPSULE TOYS STAND

Uriin Kodu
Product Code 16017638

Kutu igi
In The Box

Display Koli igi
Display In Box

Net Agirhk

Net Weight 0540kg

Brat Agirhk
Gross Weight

4,155 kg

Hacim m?

Volume m? 00056




PHOTOS

our Stand Products Uriin Standlarimiz

COSBY FUN MIX BLOCK STAND

Urtin Kodu
Product Code 16018174

Kutu igi
In The Box

Display Koli i¢i
Display In Box

Net Agirhk
Net Weight

Brat Agirlik
Gross Weight

Hacim m?
Volume m?

COSBY GOLD EGG STAND

Uriin Kodu
Product Code 16012818

Kutu igi
In The Box les

Display Koli igi
Display In Box

Net Agirhk
Net Weight

Brat Agirlik
Gross Weight

Hacim m?
Volume m?




our Stand Products Uriin Standlarimiz

COSBY BLOCK STAND - SURPRISE EGG

Urtin Kodu
Product Code 18080

Kutu igi
In The Box L~

Display Koli igi
Display In Box

Net Agirhik

Net Weight L2l

Brut Agirhk
Gross Weight

14,50 kg

Hacim m?

Volume m? 0153

COSBY BIG EGG STAND

Uriin Kodu
Product Code Ladikoy

Kutu igi
In The Box Iz

Display Koli igi
Display In Box

Net Agirlik

Net Weight DRl

Brat Agirlik
Gross Weight

9,720 kg

Hacim m?

Volume m? olel




Notlar Notes







;; UCANTAY

UCHNTAYGDASAN.ETICA.S,

Ofis Adres : Mabeyn Marmara, 107.Sk. No.15/2 34524
Beylikdiizi-ISTANBUL Tel : +90 (212) 875 76 90

Fabrika Adres : Kayalioglu Mah. Organize San. Bolgesi 2. Cad.
No:11Merkez Akhisar-Manisa Tel : +90 (236) 427 22 62 83

® @cosbyfunclub
o @cosbyofficial48
¢ @cosbyfunclub

13036011




